
does a fine job of outlining the points of vic-
tory attained by the industry. Additionally,
his concerns about policies that blame and
punish teenagers are noteworthy. Finally,
Males’ call for parents to set a better example
by not smoking and his suggestion that the
quality of the parent–child relationship plays
a role are right on target.

However, this book misinterprets several
key phenomena. It is overly simplistic in its
description of trends from the Monitoring
the Future surveys. Males’ reliance on data
from the National Household Survey on
Drug Abuse ignores the methodological con-
cerns raised about the lack of respondent pri-
vacy aVorded by the interview method.
Males’ argument that marketing does not
contribute to teen smoking is fraught with
error. For example, he describes how
increased marketing expenditures during the

1970s and 1980s were associated with
decreased smoking rates among high school
seniors. Males ignores the likely influence of
other forces on smoking prevalence, such as
concurrent increases in the real price of ciga-
rettes. He also ignores the possibility that
some of the additional advertising expendi-
tures were not youth focused. The Camel
campaign, with novel advertising and promo-
tional strategies, was clearly youth focused
and was associated with a sharp increase in
smoking among young white males—the real
target of Joe’s attention.

The suggestion that the Clinton adminis-
tration’s actions on teenage smoking was a
major cause for prevalence increasing is ludi-
crous. First, the surgeon general’s report, Pre-
venting tobacco use among young people, was
released in February 1994. The major story
on tobacco for that day was not the release of
the report, but that many McDonald’s
restaurants were going smoke-free. Second,
the proposed Food and Drug Administration
(FDA) rule was not formally announced until
August 1995. The rise in smoking among
eighth, 10th, and 12th grade students began
well before these events. I find it naive to
think that the industry was minimally
involved in the rise in teen smoking in the
1990s.

Males’ discussion of minors’ access restric-
tions are also oV target. For example, he
includes a brief description of the FDA regu-
lations in a section entitled, “Criminalizing
teen smoking,” when the FDA provisions
penalise only the vendors. He frequently
states that Montana has a reasonable
approach to minors’ access legislation and
the lowest prevalence of tobacco use in the
nation, when Youth Risk Behavior Survey
data indicate that Montana does not have the
lowest rate of cigarette smoking and has
nearly the highest rate of smokeless tobacco
use. Males’ implies that Rigotti’s data show
an increase in smoking in the group that
received the minors’ access intervention,

when the changes were not statistically
significant. Additionally, he ignores the
findings of Forster and others on the aVects
of minors’ access on smoking prevalence. It is
simply wrong to imply that minors’ access
legislation is iatrogenic, when studies to date
are essentially equivocal.

Lastly, I found Males’ discussions of harm
reduction strategies for illicit drugs to be only
weakly relevant, and his suggestion that
smoking rates went up in the 1990s because
of the presence of a group of high risk
children of parents with drug problems to be,
at most, a hypothesis in need of investigation.
Monitoring the Future data do not support
the emergence of a high risk group in the
1990s.

Despite the many analytic errors, Males
closes the book with some important recom-
mendations (for example, renewed emphasis
on denormalising smoking and protecting
people from environmental tobacco smoke).
All in all, this book is probably worth a look,
but please make it a very careful one.
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CORRECTION

In News Analysis in the Spring
edition, the cartoon strip advertise-
ment in a Polish television guide was
run by Reemstma, not PM Polska, the
Polish subsidiary of Philip Morris, as
reported. (Tobacco Control 2000;9:14.)
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